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Marketing & ads

Can you think of a television advert
which was very successful? Why did it

work? O
Can you think of an{ \\nusu
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che tesa t ertising?
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ine advertising works

NNNNNNN

istribute without permission

or a e adverts just ann{ (ing?
Do you think there shou b ’
on advertising to chila Magwting
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 To get something ¢ art something

(Best) banr @ st value for money

le: to prowde benefit or value
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Let’s practicel

What do you think is the selling

point of I\/IcDona 's?
What product
reaI d that it C
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arts of getting
roduct off the ground
| fficult?
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Neuromarketing
 Link: https://www.youtube.com/watch?v=WcQDr4HxPKU&s

* Interesting vocabulary:
* Instinctive
+ Booming economy
+ To shiftinto high g
To hit*he market w
Hord of
keadvertisers might be influenci
or r
« Can you now give us an exampx’:\
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This House believes that ddvertlsmg rmful.

Advertising has grown to be an indu\ ty orth f dollars
across the world. Onlme \Qrt| @ e worth $2
billion a year. Alm

advert|sements in si x
aI| forms@f to the cinema, are Iso
ts C mpames sell their prod t
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on what is on offer, many he” Ve f+ amount of
adve g can be harmfu t ake e dle 00 much or things
that they cannot have, or i ke feel inadequate when they

don't have so s that children can be particularly
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